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EFSA’s mandate is to 
communicate food and 
feed safety advice to its 
partners, stakeholders 

and the public in a clear 
and accessible way
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TRANSPARENCY REGULATION – FOUR PILLARS

Transparency 
of EU risk 

assessment

Quality & 
reliability of 

studies

Sustainable 
governance

Improved risk 
communication
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TRANSPARENCY REGULATION & RISK COMMUNICATION | 
REQUIREMENTS  & SOLUTIONS

Integrate 
risk communication between EU and 
MS levels

Present RA findings for informed RM 
decisions

Develop coordinated networks for 
coherent risk communication

Define activities and tools focusing 
on audience needs

Establish open dialogue for food risk 
communication

4



A community of communication 
professionals working together 
for coordinated, accessible and 
localised food safety 
information for European 
citizens

EU COORDINATED COMMUNICATION APPROACH
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Next: Multi-year implementation, capacity building activities 

COORDINATED COMMUNICATION  
THE JOURNEY SO FAR

EU Framework – Informing a future 
General Plan on Risk Communications

Member State Communication 
Coordinator (MSCC) - a resource dedicated 
to the implementation of the Framework

Joint EFSA/MS comms products: 2023

Joint campaigns with MS since 2020 
ongoing
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EU FRAMEWORK FOR COORDINATED COMMUNICATION

Approaches to 
Coordinated Comms

Spheres of 
Coordinated Comms

Capacity
Building

THE 
WHO

THE 
WHAT

THE 
HOW

EU Framework 
for Coordinated 
Communication

Partnership working
Member States – CEN & Focal Points  //   EFSA & Member States
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EU FRAMEWORK FOR COORDINATED COMMS – THE WHO

EU -  EU 

EFSA-DG 
SANTE – EU 
Agencies - 
European 

Parliament

WITHIN 
MEMBER  
STATES 

Between 
national  

institutions

BETWEEN 
MSs

Discrete 
clusters

EU  -  MS

EFSA - 
National 

authorities CITIZENS
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EU FRAMEWORK FOR COORDINATED COMMS – THE WHAT

CITIZENS

EFSA
MS FOOD 

SAFETY BODIES

EU 
AGENCIES

Health 
Ministry

EU 
Parliament

Consumer 
organizations

Agriculture  
MinistryEU 

Commission

Others
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CAPACITY 
BUILDING
The HOW
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MS COMMUNICATION 
COORDINATORS (MSCC)
2024-2017

21 MSCCs in 2024 

1.6 mio EUR
Multi-annual commitment

Creation of national plans for 
coordinated comms

Supporting CEN network and activities

11



LEARNING AND DEVELOPMENT 
PROGRAMME for MSCC

Dedicated training opportunities for MSCCs 
supporting Coordinated Communications

Focus on strategic, theoretical and practical 
learning objectives (modular approach)

Mix of in-person and remote learning

NL Summer School continued in 2024/25

EFSA to offer access to in-house training 
courses (e.g. media relations, social science) 
beginning in 2024
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JOINT EFSA/MS COMMS 
PRODUCTS: 2023
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STRENGTHENING COORDINATED COMMUNICATION | 
EU RISK ASSESSMENT COMMUNITY (FRAE)

• Leverage existing EU scientific 
knowledge

• Increase visibility, reach and 
impact of Member States 
publications

• Promotes synergies and 
engagement with national agencies

• Strengthen EU risk assessment 
community

Articles published by:
Belgium, Bulgaria, Ireland, 
Croatia, Norway and Spain

*More contributions incoming

26
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MS JOINT COMMS PRODUCTS (1) – CONTAMINANTS 
INFOGRAPHICS

Norway Hungary Czechia
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MS JOINT COMMS PRODUCTS (2)  - PESTICIDE INFOGRAPHIC

Comms 
approach

• Target audience

• Communication 
objectives

• Translation

• Dissemination plan 
Czechia, France, 
Italy & Romania
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DISSEMINATION - SOCIAL MEDIA - INSTAGRAM

Norway Hungary

Czechia
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Safe 2 Eat STOP ASF
Plant Health 

for Life

CAMPAIGNS

countries
23 

countries
18 

countries
17 
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#Safe2Eat 

campaign
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OBJECTIVES + PARTICIPATING COUNTRIES

From 16 participating countries in 2023 

to 18 in 2024

2023

2024
COMMUNICATION OBJECTIVES:

• Increase awareness and trust in EU food 
safety system, drawing on fact safe food is 
backed by EU science

• Encourage critical thinking and promote 

audience engagement on food safety 
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S2E - Y3 KEY ACHIEVEMENTS

IMPACT:
• Reach jumped from a planned 86 M to 

114 M

• 70% of those in the target 
audience found the campaign clear

• Men and younger audiences now think 
more critically about their food choices

MAIN ACTIVITIES:

• 52 media partnerships established in 
15 countries

• 45 influencers engaged
• 858 articles published, exceeding 

initial KPIs by 244%
• Support of 112 national stakeholder 

organisations

• Collaboration with VICE media
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2024 - NEW VISUALS
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#PLANTHEALTH4LIFE
CAMPAIGN 
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OBJECTIVES + PARTICIPATING COUNTRIES 

From 12 participating countries 

in 2023 to

22 in 2024

COMMUNICATION OBJECTIVES:
• #PlantHealth4Life aims to raise 

collective awareness about risks to 
plant health and about the role each 
one of us has to play to protect 
plants

24



ACTIVITIES AND IMPACT IN 2023

Wide outreach: 16 mio contacts reached via out-of-home 

advertising, 71 mio via media relations (plus SoMe, 

collaboration w Brussels Airlines, digital, …)

High impact: up to 8/10 interviewed recognized the 

campaign messages
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#StopASF
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RESULTS IN 2023

•Earned media: 520 results in online and print 

media +138% 

•Stakeholders engaged: 114 +7%

•Activities performed by stakeholders: 212 +52%

•Paid media: 27 publications from media 

partnership +93%

•National events: 5

•Out-of-home campaign: 1 pilot in Romania NEW

REACH

• Awareness raising: 89% +34%

• Understanding of detect-prevent-report: 86%
+36%

• Recall of campaign materials: 57% +17%

IMPACT
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WHAT’S NEXT

ASF in 
2024

Social media 
campaign in 

selected 
countries

Translation of 
the stickers

Migration of 
the website

Keep 
communicating 

on ASF
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ENHANCING COORDINATED COMMUNICATION | 
PLATFORMS ACCESSIBILITY & USABILITY

MORE ACCESSIBLE
For expanded reach and broadened 
access

Ongoing and regular Accessibility 
Improvements (updated Accessibility 
Statement here)

MULTILINGUAL
For amplified coverage & 
augmented audience

From 5 to 24 EU languages

+ 72,4% clicks
+ 212% impressions

*average on top countries

USERS INSIGHTS ANALYSIS
To prioritise improvements according to 
feedbacks from real users

In-depth analysis: + 1,300 users’ and 
stakeholder’s Top Tasks and 
Satisfaction measured

OPTIMISED 
USER JOURNEYS 
– in progress
For easier access and findability

Focus on scientific outputs and 
guidance documents

HARMONIZATION OF 
USER INTERFACE DESIGN
Rollout of harmonized guidelines to 
improve usability of all digital 
platforms of EFSA, increasing 
cross-platform user experience
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https://www.efsa.europa.eu/en/accessibility#:~:text=EFSA%20conducted%20a%20professional%20accessibility,EN%20301%20549%20v%203.2.


IMPLEMENTING COORDINATED COMMUNICATION  | PLAN

Community of MS Communication 
Coordinators

MS develop national networks with 
RA/RM institutions

Dissemination platform/approach

Shared digital platforms for CEN & 
FP

Sharing communication tools
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