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EFSA Strategy 2020 - Prioritise public and 
stakeholder engagement in the process of 
scientific assessment (SO1) 

 Ensure clarity and accessibility/usability in 
the communication of findings 

 Visibility and use to be increased 

 Messages better tailored/contextualised for 
risk managers and general audience  

 RA outputs further improved in expression of 
uncertainty and disclosure of hypotheses 

 

CLARITY OF COMMUNICATIONS 
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 Editorial change 
 

 Working practices 
 

 Outputs/channels 

CLARITY OF COMMUNICATIONS 



4 

EDITORIAL CHANGE 
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IMPROVED WORKING PRACTICES 

 
Streamlined content 
approvals process 

Lead content editor 

Training 
Future plan 

EFSA House syle 
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OUTPUTS & CHANNELS – REDESIGNED WEBSITE 
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OUTPUTS & CHANNELS – VISUAL COMMUNICATION 

Animations 

Info 
graphics 

Videos 

Interactive 
infographic 
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OUTPUTS & CHANNELS – SOCIAL MEDIA  

Main account launched in 2012  

•Followers: +18k 

Thematic accounts launched 2016 

•@Plants_EFSA  

•@ Methods_EFSA 

Channel opened in 2012  

•+200 videos 

•+500k views 

 

LinkedIn account launched in 

2012 

•+23k followers 
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ENGAGING STAKEHOLDERS - BENEFITS OF THE NEW COMMS LAB 

Increase understanding of EFSA’s scientific decision-
making process 

Improve quality of EFSA communications 

Feedback from the field  

Greater dissemination / use of EFSA’s 
communication materials 

Better meet the needs of our stakeholders and 
audiences 
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PROPOSED FRAMEWORK FOR INTERACTION 

 

 Registered SH feedback on and test usability and 
usefulness of selected communications products: 

 

• Test and seek feedback before release  

• Help EFSA’s communication products to meet SH needs 

• Increase use and dissemination of EFSA’s communication  

 

 

 Interaction with EFSA communications staff 
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EXCLUDED FROM FRAMEWORK FOR INTERACTION 

 

 

 

Content and key messages of EFSA’s communications are 

 

 outside the scope of the Comms Lab 
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NEXT STEPS 

Digital platform 

Invitations 

Feedback 

Test cases 

Evaluation 
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ANY QUESTIONS? 
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www.efsa.europa.eu/en/engage/careers 

www.efsa.europa.eu/en/rss 

Subscribe to 

Engage with careers 

Follow us on Twitter 

@efsa_eu 

@plants_efsa 

@methods_efsa 

www.efsa.europa.eu/en/news/newsletters 

STAY CONNECTED! 


